
 

 

These pre-/post-conference programs are one-day versions of two of Donn’s 8-week Strategic 

Mentoring Programs. All attendees get additional follow-up content for 30 days after the event. 

STRATEGIC CAREER ENGAGEMENT: 
The Definitive Approach for Getting Hired and Promoted 

You don’t need a career coach or a résumé for help because they focus on you. An Influence and 

Persuasion Strategist shows you how to focus on decision maker wants and needs 

• Enhancing Your Professional Platform: So you can solidify your authority and expertise in the 

marketplace that decision makers and hiring managers need 

• Building Your Brand/Promoting Your Brand Equity: Designed to build the value of your 

branded value and expertise employers are always looking for 

• Positioning Your Expertise and Value: Ensuring that decision makers understand how the 

future value of your expertise as a problem solver will serve their needs 

• Broadcasting Social Proof of Your Value and Expertise: Building and promoting your 

intellectual property so that decision makers are aware of how your proven track record of 

accomplishment is something they need to help them be successful in a competitive marketplace 

• Launching a Pre-Engagement Strategy: Learn the approaches, tools, and techniques to connect 

with decision makers and hiring managers to create rapport, familiarity, and trust long before any 

interviews are scheduled 

• Launching a Direct Engagement Strategy: Apply “pre-suasion” approaches in direct meetings 

(in person or via video platforms) with decision makers that have them envisioning you already 

working together with them 

• Launching a Post Engagement Strategy: Discover the fail-safe method Donn created that has 

helped hundreds of people get on the decision maker’s short list—and even get hired! 

• Embracing the Unfair Advantage Paradigm: Learn what it takes to reduce your competition to 

irrelevant “also-rans” and get you to the front of the line or top of the list.  

 

 

 

 

 
 

 

 



 

INFLUENCER AND THOUGHT LEADER BOOTCAMP: 

Getting Beyond Expert Status 

You can hack your game to Influencer and Thought Leader status to make your own headlines or 

you can remain on the sidelines and watch others do it. 

• Influencer and Thought Leadership Continuum– The progression for becoming an 

Influencer and Thought Leader in your company, industry, or profession; how far you’ve 

come and what lies ahead 

• The Influencer and Thought Leader Sequence: The eight major strategies that form your 

personal blueprint for communicating your original ideas and perspectives 

• Strategy 1 - What’s Your Opinion?: Looking at issues and challenges in your profession or 

field from a different point of view as either an advocate for the status quo or for change 

but being a voice from out front—your leadership voice—and not one in the crowd. 

• Strategy 2 – Knowledge Mash-up: Consilience (Latin  consilire consisting of the prefix con- 

meaning “together” and -saliere, which can be translated as “to jump,” so it can be 

interpreted as “to jump together) is the collision of knowledge from different disciplines 

that results in “aha” moments; looking at your own knowledge domains to determine 

where consilience lies awaiting discovery.  

• Strategy 3 - Can You Draw It? – Illustrating your key leadership ideas that illuminate 

concepts and uncover relationships and connections 

• Strategy 4 – What’s Your “Big Idea” Like?: Relating your unique branded value and 

expertise using metaphor and simile that help others see parallels between your idea and 

something they are already familiar with. 

• Strategy 5: Tell me a Story: Using storytelling to attach transferable concepts in the minds 

of audiences that make it easier to relate facts, evidence, and data in the message.  

• Strategy 6: Did You Say That? Enhancing your Influencer and Thought Leader standing by 

creating your own quotable bits of wisdom (because “thought followers quote from the 

lives of interesting people while thought leaders lead interesting lives others quote from”-

sorry, that’s taken) that edifies the message and entertains your audience at the same time. 

• Strategy 7: Who Knows You? Who Knows Your Work? Leveraging and protecting your 

creative portfolio of books, keynotes, social media presence, articles in professional 

journals, conference presentations, blogs, podcasts, etc. to extend and expand your 

influence. 

• Strategy 8: The Many Faces of Your Brand. All the ways your personal and professional 

presence is conveyed to others that distinguishes you in the minds of those who seek your 

leadership. 


